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Today’s 
Selections

✤ The Evolution of Geolocation

✤ The Landscape

✤ Implications for Business

✤ IP Geolocation and LBS

✤ Examples and Cases

✤ Q&A



Who is this 
clown?
✤ 14 years in online advertising 

technology and business

✤ Direct Agency: Cybernautics

✤ Professional Service: USWeb

✤ SEM: Fathom Online

✤ Performance: Adteractive

✤ Display: BlueLithium

✤ Portal: Yahoo!



Location has always 
been important.

✤ It matters. Why?



A brief historical 
view

✤ Yellow Pages

✤ City Search

✤ Yahoo! Local

✤ Yelp

✤ NavTeq

✤ MySpace



Let’s make some 
sense out of it
✤ LBS: Foursquare, Gowalla, 

Loopt, Whrrl

✤ Virtual GPS: Skyhook, Navizon, 
Useful Tech, Wavemarket

✤ POI: GeoAPI, UrbanMapping, 
Yahoo! WOE, GeoNames, Flickr

✤ IP Geolocation: Quova, HostIP, 
Maxmind, ip2location

✤ Enablers: SimpleGeo, AWS, 
Gears, W3C



It’s a virtual geo explosion out there.
Business is looking for you



The addition of 
mobile

✤ 5000% increase in mobile traffic 
in 2009

✤ Development has accelerated

✤ No clear winner



Implications for Business

✤ What’s your location-based application?

✤ Are you going mobile?

✤ Value proposition

✤ The “creep out” factor

✤ Media mix and expertise. Are you prepared?



Data: Types & 
Technology

✤ Lat / Long

✤ POI

✤ WOEID

✤ Country, State, City, Zip

✤ Extended attributes

✤ Demographic Indicies



Compare, Contrast, Compliment

LBS IP Geolocation
Exposes PII No PII

Opt in No opt in

Provides data on exact location Approximates location

Growing fast, coverage limited Established, coverage broad

Mobile Not mobile

Client supplied Server supplied

Platform dependent Platform independent



So, to sum up...

✤ The development and adoption 
of location-based technologies 
and service is at an all time 
high

✤ Choose the right application

✤ Experiment, but have a plan

✤ Stay tuned....



Case Studies
IP Geolocation


